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ABSTRACT 
In the dynamic landscape of business, commonly used terms such as "Design Thinking," "Innovation," and 
"Research and Development" are often disregarded as mere trendy jargon. Nevertheless, many case 
studies have demonstrated that implementing these concepts can bring new life into struggling 
companies and ensure their triumph. In a fiercely competitive market fueled by customer satisfaction and 
innovation, enterprises must infuse captivating and emotive elements into their products and services, 
profoundly impacting customers' lives. Integrating Design Thinking-led Innovation is indispensable for 
enterprises aiming to stay relevant and gain a competitive edge. Unfortunately, numerous organizations 
lack the necessary integration and collaboration across various functions, impeding the promotion of 
innovative ideas. Through an extensive literature review, the paper explores the history, principles, 
frameworks, and tools of Design Thinking while analyzing the measurement metrics used to assess its 
impact on innovation initiatives. Moreover, by extensively reviewing 111 leading publications, journals, 
and authoritative sources, we investigate the interconnected realms of Design Thinking, Innovation, and 
Business Growth. 
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1. INTRODUCTION 
In our increasingly interconnected world, the market exhibits a remarkable level of connectivity. This 
interconnectedness presents a continuous stream of fresh challenges and opportunities that can propel 
enterprises to flourish or, in extreme cases, lead them toward extinction. Customers' loyalty hangs in the 
balance, urging companies to reinforce their innovation strategies to ensure customer satisfaction and the 
sustained success of their businesses. Enterprises recognize that exceptional Design has the potential to 
be a significant factor in problem-solving and the development of innovative products and services, 
setting them apart from competitors.Design thinking has played a decisiveprotagonist in the growth and 
success of numerous Fortune 500 companies, including Apple, Microsoft, Disney, and IBM. These industry 
giants have embraced the principles of Design Thinking to craft innovative products and services, paving 
the way for their remarkable achievements in the business world.(PIKOVER, 2023).In the age of profound 
digital transformation, the requirements, desires, and aspirations of end-users undergo constant 
evolution. 
Furthermore, with many options available in the market, end-users have abundant choices when 
purchasing products or services. Consequently, the competition in the market is fierce. To enhance 
revenue and secure a competitive advantage, relying solely on price and features to entice and fulfill 
customers is no longer sufficient.Companies actively strive to incorporate a captivating and vibrant 
element into their offerings, aiming to create a profound impact and establish a strong customer 
bond.(Magids et al., 2015).  
 
1.1 Design Thinking 
Design Thinking has emerged as a pivotal approach for enterprises seeking to stay ahead in the market 
and satisfy their customers. Design thinking has become crucial in this pursuit, acting as a catalyst or 
booster for Innovation (Crossan&Apaydin, 2010). Design Thinking is widely embraced across various 
sectors, including both public and private enterprises, to propel innovation endeavors (Rauth et al., 
2014)(Liedtka et al., 2020). With an impressive boost in efficiency of nearly 75%, enterprises employing 
design thinking witnesseda remarkable surge of over 300% in return on investment (ROI) 
(BhraguHaritas, 2019). Design thinking has a rich and impactful history, with its roots traced back to the 
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1960s when it was initially referred to as design science (Cross, 2001). Back in 2008, Tim Brown, the 
widely recognized CEO of IDEO, emphasized in his article for the Harvard Business Review that adopting 
a designer's mindset has the potential to revolutionize the approach to product development, service 
delivery, process improvement, and even strategic decision-making(Tim Brown, 2008). Through insight, 
observation, and empathy, design thinking is indispensable in discovering and understanding these needs 
and wants. (Tim Brown, 2008). Design Thinking subjects are taught at universities worldwide, such as 
Stanford, MIT (Massachusetts Institute of Technology), and Harvard. 
Moreover, many educational and professional organizations collaborate with industry experts to teach 
Design Thinking. The school asserts its commitment to nurturing and fostering creative abilities among 
individuals and groups through various courses and workshops. (HassoPlattner Institute of Design, 
2023)(d.school, 2023). Udemy offers a comprehensive five-step design thinking process that empowers 
individuals to tackle problems through a human-centeredapproach(udemy, 2021). Within an 
organization, teams and problem dimensions often possess intricate complexities. To address these 
challenges, the renowned computer giant IBM advocates adopting a human-centered Design Thinking 
approach to solve problems effectively(IBM, 2019a). LinkedIn, a well-known professional social 
networking company, offers various courses that delve into the intricacies of design thinking and its 
practical applications. (LinkedIn, 2023). The Batten Institute for Entrepreneurship, in partnership with 
the University of Virginia, focuses on imparting knowledge of the Design Thinking approach, primarily 
emphasizing its application in the realm of the Social Sector(Batten Institute, 2023; Liedtka, J.; Salzman, 
R.; Azer, 2017). Organizations constantly seek suitable tools and improved techniques to create 
innovative products catering to end-user's needs. As part of this endeavor, Coursera collaborates with the 
University of Sydney to educate students and corporate professionals on the principles of the Design 
Thinking approach(Couresera, 2023). 
Furthermore, the University of Sydney provides an array of Master of Design courses (University Of 
Sydney, 2023). IDEO, the iconic pioneer of design thinking, offers comprehensive instruction in the 
fundamentals of this transformative methodology and grants official certifications (IDEO U, 2020). MIT, 
the renowned institution, presents Mastering Design Thinking for individuals dedicated to propelling 
Innovation, fostering growth, and enhancing the customer experience within their business 
endeavors(MIT, 2023). The Design Thinking certificate program at Cornell University equips students 
with the skills and knowledge to create and enhance products, experiences, and systems using a human-
centered approach (Cornell, 2023). Enterprises focus on human-centric products and solutions with 
customer experience at the core. Harvard teaches Design thinking to enhance customer 
experience(Harvard, 2023). Design thinking is making strides across academia, corporations, and among 
professionals of varying experience levels, including C-level executives. Nearly everyone acknowledges 
that Design thinking revolves around a human-centric problem-solving approach. The design thinking 
approach has made significant inroads into major global enterprises, including GE, Google, Apple, and GE, 
and is being actively implemented across various organizations(Dam Friis& Siang Yu, 2020). Design 
thinking is an iterative process that uses the "Why, what, and how" questions to grasp users' needs, 
identify challenges, and generate innovative solutions that are not readily apparent due to limited 
knowledge (Pusca&Northwood, 2018). Various global companies and academic institutions adhere to 
distinct Design Thinking (DT) principles, rituals, and artifacts, each with unique approaches. 
Moreover, creativity is vital in the Design Thinking methodology, which emphasizes generating, selecting, 
and retaining ideas (Müller &Thoring, 2011). The Design Thinking approach was compared and analyzed 
in academic settings using students from three disciplines: industrial design undergraduates, architecture 
undergraduates, and design Ph.D. candidates. Gabriela Goldschmidt and Paul A. Rodgers discovered 
differences and essential similarities among these students, indicating that many aspects of design 
thinking are universal across domains(Goldschmidt & Rodgers, 2013). Design Thinking is an iterative 
process with stages like empathizing with users, defining needs and problems, generating ideas, creating 
prototypes, and testing. It leads to innovative solutions and fosters creativity(Mummah et al., 2016). The 
design field is complex and sometimes confusing. In the realm of design practices, the incorporation of 
"Abduction" and "Reasoning" concepts holds immense significance, contributing substantially to the 
overall success of the design process (Owen, 2011). In his insightful analysis, Charles L. Owen emphasizes 
the paramount importance of innovations within Business. He astutely recognizes the inherent intricacies 
associated with innovations and the various approaches and characteristics encompassed by Design 
Thinking (DT); Mr. Owen effectively delineates fifteen attributes encapsulating the essence of design 
thinking, an invaluable methodology for tackling problems, addressing issues, and embracing 
opportunities, ultimately propelling us toward success in Innovation. (Owen, 2006). 
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1.2 Various Frameworks and Tools for Design Thinking 
The d.school at Stanford University provides a succinct framework for understanding design thinking, 
encapsulated in five core steps: Empathize, Ideate, Prototype, and Test(d.school, 2018). Tim Brown 
introduces the Design Thinking process as a fluid progression comprising three essential stages: 
Inspiration, Ideation, and Implementation. It is crucial to understand that these stages do not strictly 
follow a linear sequence but instead embrace an iterative approach, enabling adaptability in their 
utilization(Tim Brown, 2008). Inspiration leads to interactive learning, ideation involves generating and 
testing ideas, and implementation entails building and promoting solutions for user adoption(Tim Brown, 
2008). The Design Thinking process model, presented by the HPI School of Design Thinking, comprises 
six iterative steps. These steps include Understanding, Observing, Establishing a Point of View, Ideating, 
Prototyping, and Testing (Thoring& Müller, 2011). Fostering innovation initiatives through integrating 
Design Thinking (DT) and various complementary methodologies and tools, including lean startup, places 
a central emphasis on the Customer (Thoring& Müller, 2011). Hence, it plays a vital role in formulating a 
comprehensive innovation strategy. The double-diamond design process model embraces both divergent 
Thinking and convergent Thinking approaches. This framework is for designers and non-designers and 
consists of four stages, all beginning with the letter "D." These stages are as follows: Discover, Define, 
Develop, and Deliver(Council, 2005). The IBM enterprise design thinking model, known as the "Loop," 
follows a three-stage iterative process: Observing, Reflecting, and Making (IBM, 2019b). An amalgamation 
of the Design Thinking framework and VIRO (business analysis framework)(Barney &Hesterly, 
2015)Explores the potential advantages that innovation initiatives can bring to small and medium-sized 
enterprises(Seo et al., 2016). DivingBoard's inception embraces a fusion of participatory Design, design 
thinking, and agile methodologies, converging to tackle social and environmental challenges (Newman et 
al., 2015). Sara L. Beckman and Michael Barry's approach to design innovation centers around end-users 
and consists of four key stages: Observations, Frameworks, Imperatives, and Solutions (Beckman & Barry, 
2007). 
 
1.3 Innovation 
Generally, an Innovation initiative encompasses a wide range of activities, encompassing the 
development, implementation, and integration of fresh ideas, products, approaches, or 
technologies.(Ferreira et al., 2020). Innovation capability includes the capacity and expertise to improve 
current products and technologies while creating fresh and original solutions through the practical 
application of knowledge, resulting in tangible products and processes(Romijn&Albaladejo, 2002).A 
study indicates that knowledge plays a fundamental and central role in fostering Innovation and digital 
transformation, which drives enterprise growth and enhances competitive advantage(Durst et al., 2024; 
Feng et al., 2024; Usai et al., 2018). A study highlights the critical role of knowledge-based innovations in 
enhancing law enforcement practices, focusing on strengthening public security. It further presents a 
detailed framework for implementing knowledge-driven professional management within this 
domain(Lin & Wu, 2023).A company's capacity to foster Innovation reflects its potential to create 
groundbreaking tools and products to drive remarkable financial outcomes(Andrea Rangone, 1999). 
Moreover, it enhances a company's resources and capabilities, strategically harnessed to seize 
opportunities and generate new and groundbreaking outcomes (Koc, 2007). The company's intangible 
assets play a vital role in fostering such progress while harnessing these assets is equally essential for the 
company's capacity to innovate (Saunila&Ukko, 2012). Innovation is a vital driver of overall business 
success, enabling companies to navigate external challenges and thrive in a volatile 
market(Darroch&Mcnaughton, 2002; Keiningham et al., 2020).  
The capacity to innovate is crucial in meeting market needs, as innovation capabilities are the decisive 
element in attaining a competitive edge(Rajapathirana& Hui, 2018). Building innovation capability 
requires a significant commitment to research and development, which showcases an organization's 
capacity to generate groundbreaking tools and products, ultimately resulting in outstanding financial 
achievements(Andrea Rangone, 1999). Moreover, it enhances a company's assets and capabilities, which 
are leveraged to seize opportunities and generate groundbreaking and inventive products or services 
(Koc, 2007). The intangible assets owned by an organization serve as the key driving force behind its 
development, playing a vital role in shaping its innovation capacity (Saunila&Ukko, 2012). Innovation 
plays a pivotal role in enabling companies to navigate the ever-changing landscape of external influences, 
serving as a vital catalyst for overall business success, especially in unpredictable 
markets(Darroch&Mcnaughton, 2002; Keiningham et al., 2020). Exploring Innovation Capability (IC) has 
encompassed numerous perspectives, revealing its intricate and multifaceted nature (Saunila, 2016). 
Innovation can be broadly classified into two main categories: radical and incremental(Pascual-
Fernández et al., 2021; Quintane et al., 2011). Radical Innovation entails generating novel knowledge and 



Journal of Computational Analysis and Applications                                                                             VOL. 33, NO. 5, 2024                           VOL. 33, NO. 2, 2024 

 

 

                                                                                 822                                                                  Sanjeev Singh et al 819-841 

constructing something unprecedented while introducing disruptive changes to established technological 
trajectories, rendering existing products or services obsolete(FARIBORZ DAMANPOUR, 1991; Mendoza-
Silva, 2020). 
On the other hand, incremental Innovation involves enhancing the effectiveness of current products by 
incorporating feedback from end-users and creating fresh, captivating solutions that generate substantial 
profits(Acemoglu et al., 2020; Lee, 2011; Mendoza-Silva, 2020). The dual-core innovation theory divides 
Innovation into two distinct components: management innovation and technical Innovation(Kalay, 2016). 
Technological Innovation encompasses developing an organization's products, services, or production 
processes, whereas administrative Innovation focuses on improving productionbusiness processes(Kalay, 
2016; Lee, 2011). Indirectly, technical innovations are stimulated by administrative innovations, and 
thus, it is crucial to have both management and technological innovations as they complement each other 
(FARIBORZ DAMANPOUR, 1991). According to a recent study, innovation capability comprises five key 
components. These components are product innovation, which involves modifying or improving existing 
products; market innovation, which aims to identify new market opportunities and develop innovative 
advertising and promotion strategies; service innovation, which focuses on enhancing the effectiveness of 
service processes; process Innovation, which involves expanding or improving production or delivery 
methods; and organizational Innovation, which pertains to the development of new techniques for 
everyday tasks, work environment, or external relations.(Mendoza-Silva, 2021).  
 
1.4 Measurement and Metrics 
The DMI Design-Centric Index demonstrates that organizations focused on design-centric approaches 
flourish by implementing design thinking-led innovations(Design Management Institute, 2013)(Rauth et 
al., 2014). While some success stories have limited evidence to support the effectiveness of DT lead 
innovations, most enterprises still face significant challenges when implementing DT (Carlgren et al., 
2016). Every organization possesses unique characteristics and tends to adopt distinct approaches when 
leading innovations in design thinking (DT). Consequently, measuring the impact of Design, service 
design, and overall design thinking within organizations becomes complex, lacking a standardized and 
universally applicable method(Meinel&Leifer, 2012). Despite the abundance of research and widespread 
adoption of Design Thinking in driving Innovation, there remains a challenge in identifying suitable 
metrics for measuring the effectiveness of Design Thinking or its impact on innovative outcomes 
(Björklund et al., 2018). 
Organizations employ a variety of metrics to monitor and evaluate innovations. The innovation process 
unfolds across multiple stages, requiring corresponding indicators and metrics at each step to facilitate 
accurate measurement. Research demonstrates that although theoretically sound, numerous indicators 
often fail to be implemented in practical settings, and actualizing them appears complex. Moreover, most 
indicators and metrics introduced during the initial phases of innovations seem inadequate(Dziallas& 
Blind, 2019). Digital Innovation Units (DIUs) have effectively propelled organizations' digital 
transformation. However, research indicates numerous companies are falling behind or lacking tangible 
evidence to assess their success. This situation primarily arises from DIUs not completely aligning with 
the leading company, thereby prompting concerns about the overall setup of the DIU(J. P. Raabe et al., 
2020; J.-P. Raabe et al., 2021). Many businesses use measurement metrics to evaluate their digital 
innovation efforts. Some critical metrics employed in practice include the number of patents, internal 
metrics such as profitability, risk assessment, risk mitigation, and productivity, and market-facing metrics 
like time-to-market and market share(Kohli& Melville, 2019). The significance of innovations and digital 
transformation (DT)-led advancements is demonstrated through extensive research and studies. Various 
frameworks, measurement metrics, tools, and processes exist regarding DT and D.T.-led innovations. 
Evaluating whether one framework is superior to others or if organizations can effectively quantify their 
impact remains controversial (Carlgren et al., 2016)(Micheli et al., 2019). 
 
1.5 Role Patents in Business Growth 
When companies generate patents, they commit substantial resources to Innovation, including dedicating 
funds to research and development initiatives. According to Gautam&Curba, Innovation can be defined as 
the process of transforming solutions into marketable products or services(Ahuja & Lampert, 2001). 
Generally speaking, research and development (R&D) expenditures and patents are commonly 
acknowledged as indicators of Innovation(Kleinknecht et al., 2002). The act of seeking a patent arises 
from involvement in research and development endeavors. The patent documentation contains credible 
information about the innovative procedure that has undergone thorough examination by an official 
patent authority(Kang &Motohashi, 2014).Although patents do not serve as an absolute gauge of 
Innovation, a company's commitment to research and development and the number of patents it files can 
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provide insights into its overall level of innovative practices. According to John Adams, the former 
Executive Vice President of Honda of America Manufacturing, numerous companies neglect to promptly 
patent their novel ideas or solutions, inadvertently keeping the world unaware of their 
groundbreakingendeavors(Sam Heller, 2022).  
 
2. Literature Review regarding R&D, Patents, and Potential Impacts on Innovation 
2.1 Design Thinking Revisited(McCausland, 2020) 
Numerous research papers and articles discussing "Design Thinking" have been published, with many 
citations available in the public domain. These works cover various topics, including success stories, 
personal experiences, valuable suggestions, constructive critiques, and academic certifications. However, 
the prevalent notion surrounding "Designs, Innovations, solutions, problem-solving, etc." often creates an 
illusion that these subjects solely target designers or individuals engaged in hands-on work within 
organizations. Sometimes, organizations adopt the "Design Thinking" framework for Innovation, but 
unfortunately, it is treated merely as a checkbox or a formality to fulfill.(Ketterman, 2019)As a result, it 
fails to yield any tangible innovation outcomes within the company.Some organizations appear to lack a 
strong commitment to design thinking, opting to take shortcuts and disregard the fundamental principles 
of the approach. 
Consequently, this results in a shortage of genuine Innovation within these organizations. According to 
Michael Hendrix, the Global Design Director of IDEO, there is a concept he refers to as the "theater of 
innovation." He suggests enterprises often exhibit a superficial approach to Innovation and design 
thinking, producing minimal tangible outcomes(Schwab Katharine, 2018). The underlying cause may 
stem from DT being potentially disconnected from the enterprise strategy and lacking the necessary 
stakeholder commitments. Achieving innovative outcomes through design thinking necessitates a 
strategic approach encompassing the entire organization's dedication and buy-in rather than relying 
solely on a few individuals or departments. Whether delving into the past or examining the present, a 
recurring theme arises: Digital Transformation (DT) is dedicated to resolving complex challenges and 
maintaining a steady pace of innovative advancements, all in pursuit of delivering the utmost user 
experience. In essence, DT is a vital conduit for value and expansion within companies(PIKOVER, 2023).  
 
2.2 Design Thinking: How To Thrive In A Vuca World (Krawchuk, 2018) 
Due to VUCA (volatile, uncertain, complex, and ambiguous) market conditions, businesses face significant 
challenges. These VUCA market conditions will probably continue to manifest as customer desires, wants, 
and a plethora of options in the market persistently entices aspirations. Incorporating a connected 
approach in Design Thinking involves establishing a profound bond with customers and fostering an 
emotional connection through continuous availability and engagement, operating at an accelerated pace, 
such as nearly round-the-clock connectivity(Siggelkow&Tarwiesch, 2019). A cohesive and interconnected 
approach can propel customer-focused innovations, bestowing a competitive edge and delivering 
exceptional experiences to an enterprise's end customers (McCausland, 2020). The term "VUCA," coined 
in 1987(wikipedia, 2019),aligns perfectly with the globalized world in which business leaders strive to 
ensure the relevance and profitability of their enterprises. Disruptions arise from many factors, 
encompassing technological advancements, political unrest, emerging competitors, shifting customer 
preferences, and more. The customers ultimately determine the acceptance or rejection of products and 
services in a business. 
Therefore, the "Customer" factor significantly influences all disruptive elements, leading to disruptions 
(Teixeira, 2019). The design thinking approach offers a compelling prospect for fostering Innovation in 
the dynamic and uncertain VUCA market conditions. The incorporation of design thinking at the heart of 
the US Army's operations not only strengthens their own Business but also catalyzes other companies 
worldwide, showcasing the viability of this approach(Roger Martin, 2010). Whether knowingly or 
unknowingly, directly or indirectly, the majority of products and services serve to address human 
problems. Therefore, adopting a human-centered design approach appears to be the most effective 
approach for navigating VUCA (volatile, uncertain, complex, and ambiguous) conditions.The success of 
innovation hinges upon the identification of problems or challenges from the very beginning. To define 
the problem statement, designers must immerse themselves and engage with stakeholders. Among these 
stakeholders, the customer plays a pivotal role as a key influencer within the innovation ecosystem. In 
Innovation, designers and teams should closely monitor the environment, including market threats, 
emerging technologies, socio-economic changes, competition, market trends, opportunities, and more. A 
comprehensive understanding and the sharing of information form an integral part of the broader 
strategy underpinning Design Thinking-led Innovation. Even our armed forces continue to leverage the 
principles of Design Thinking in problem-solving. They employ a process encompassing inspiration, 
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ideation, feasibility, viability, customer engagement, prototyping, pilot project testing, and feedback to 
reinforce the business community's faith in Design Thinking. The USArmy, for instance, began by 
observing Afghanistan's local customs to address on-the-ground challenges. Subsequently, they 
developed a comprehensive strategy rooted in the fundamentals of Design Thinking, with "empathy" 
occupying a central position. A meticulous design process avoids assumptions and actively encourages 
input and ideas from key stakeholders across the innovation value chain. Innovation thrives through 
collaborative teamwork, guided by design leadership, where every individual brings unique ideas and 
skill sets and participates in collective action (Caroline Perry, 2012).It is essential for our organization's 
key executives, along with relevant stakeholders, to actively participate in shaping the innovation 
strategy and doctrine. This approach should foster a culture of continuous learning from successes and 
failures while promoting increased experimentation, prototyping, and the initiation of pilot 
projects(Streitfeld David, 2017). Encouraging and empowering the design team to engage in experiments 
and prototyping is essential, as it can pave the way for successes and failures that ultimately lead to 
refined ideas and solutions. It is crucial to facilitate rapid and cost-effective development of early 
prototypes and experimentation to gain a practical understanding of the proposed solution. 
 
2.3 Three Narrative Techniques for Engagement and Action in Design-Led Innovation(Price et al., 
2018) 
Innovation is an ongoing journey that empowers organizations to maintain a competitive edge in the 
marketplace. The Design Thinking approach integrates creativity and Innovation on equal grounds, 
emphasizing the need for a holistic culture of Innovation as the critical success parameter in developing 
sustainable and marketable products or solutions(Worktech Academy & Johnson Beck, 
2016)(Emprechtinger, 2018). In light of the intricate market dynamics, businesses are compelled to 
deviate from conventional strategies and seek innovative approaches to generate distinct value for the 
market. Design thinking-driven innovation paves the way for future-focused value creation that surpasses 
customer desires or demands (Harvard Business School &Verganti Roberto, 2023).Based on 18-month 
action research, it has been suggested that incorporating narratives, including low-fidelity, realistic, and 
strategy narratives, can be an effective tool for driving successful and sustainable design-thinking-led 
innovations. In the study, a team of researchers introduced a design thinking-led innovation framework 
within an Australian Airport Corporation.Figure no:1illustrates the framework's validation through 
action research, highlighting its effectiveness in supporting essential stages of the creative innovation 
process. Moreover, the study effectively persuades managers to embrace design-led Innovation and offers 
valuable practical guidance. Developed by Sam Bucolo, Cara Wrigley, and Judy Matthews, the design-led 
innovation framework considers a comprehensive 360-degree perspective of the organizational 
ecosystem, encompassing external stakeholders like customers. 
 

 
Figure 1. Design-led innovation framework(Bucolo et al., 2012) 

 
The team employs diverse methods to coordinate and collaborate, effectively reducing occupational 
disparities. The overarching objective of the enterprise strategy is to advocate for the company's 
collective interests. Consequently, integrating "Design Thinking-led Innovation" into the enterprise 
strategy fosters a culture of Innovation, ensuring the organization maintains a competitive advantage in 
the market. This study focuses solely on the Australian Airport Corporation, examining three narrative 
techniques. Future research should investigate the application of these narrative techniques in various 
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companies to enhance the framework's validity. Furthermore, additional research can contribute valuable 
insights into the practical implementation and benefits of Design Thinking-led innovations. 
 
2.4 Can Design Thinking Mitigate Critical Strategy Implementation Risks? (Lund Strøm et al., 2018) 
Developing, formulating, and executing a strategy within an organization poses considerable challenges. 
Extensive literature review and exploratory research have identified numerous notable risks associated 
with strategy implementation, which can be addressed by applying design thinking methodology. The 
research study delves into strategy implementation risks, aiming to establish correlations between these 
risks and the foundational principles of design thinking. The study implies that Design Thinking is crucial 
in successfully implementing strategies and fostering enterprise success. Moreover, the initial assessment 
of identified risks is carried out in collaboration with practitioners. Essentially, the research demonstrates 
that employing design thinking aids in mitigating the risks associated with strategy implementation. 
However, the proposed solution has undergone minimal validation, rendering the overall approach 
somewhat conceptual. A more comprehensive investigation involving diverse practitioners could yield 
novel findings.Furthermore, thoroughly examining effective strategy implementation practices could 
offer valuable insights for developing additional design thinking tools. The validation of identified risks 
has been rudimentary and limited, involving only practitioners. Consequently, the suggested solution 
through design thinking appears to have conceptual shortcomings, representing a gap in the current 
research. 
 
2.5 Capturing the value of Design thinking in different innovation practices (Kleinsmann et al., 
2017).  
Continuous Innovation within an organization's products or services provides additional value to its 
customer base and the enterprise. Therefore, companies must incorporate continuous Innovation as an 
essential component to remain relevant(Steve Banker, 2021). In the realm of Innovation, Design Thinking 
finds its application, albeit with varied perspectives from different stakeholders involved. However, an 
evident gap exists between the theoretical knowledge of Design Thinking and its practical 
implementation. This disconnect poses a challenge in fully harnessing the actual value and benefits of 
Design Thinking within the domain of Innovation. The disparity between management and designers 
further fuels the discourse surrounding the roles of Design Thinking in the early stages of Innovation. 
Consequently, Design Thinking is often applied ambiguously, leading to a decline in the quality of 
innovative outcomes. It is essential to recognize that Innovation strongly correlates with overall 
enterprise value and growth.This research explores the significance of design thinking in early-stage 
innovation practices while acknowledging the gap between theory and practical implementation. In order 
to bridge this gap, the study endeavors to connect academic theory with the practical aspect of design 
thinking. A card deck has been developed to achieve this, drawing inspiration from the literature on 
design expertise. This card deck aims to serve as a means to unite theoretical knowledge of Design 
thinking with its practical application. 
Furthermore, it can function as a common language and tool to capture the value of design thinking in 
early-stage Innovation effectively. It is important to note that the study primarily focuses on 
utilizingDesign thinking during the early stages of the innovation process, and its applicability to Design 
thinking-led Innovation may not be conclusive. Ultimately, the card deck is designed to facilitate 
communication and bridge the gap between theoretical knowledge and practical implementation of 
Design Thinking in various innovation endeavors.Furthermore, an examination was conducted on the 
card deck to assess its acceptance among scholars and innovators. This deck can bevaluable for training 
and educating individuals on design thinking principles. Data was collected primarily through interviews 
with scholars from Design and Management, encompassing regions such as Western Europe (NL, DE, SE, 
GB, DK) and the United States. It is worth noting that the validation of the card deck was predominantly 
carried out by senior individuals, such as managers, and did not include direct involvement from 
individuals engaged in hands-on Design Thinking-led innovation activities.Nevertheless, an additional 
study considering subsequent phases of Design Thinking involving extensive participation from 
individuals engaged in actual hands-on activities could yield fascinating results. Such a study has the 
potential to establish the credibility and potential of the card deck more convincingly. 
 
2.6 Design thinking as a business tool to ensure continuous value generation(Volkova&Jākobsone, 
2016) 
In an era of globalization, the market has become fiercely competitive, reducing customer loyalties. 
Customers' needs, demands, and desires are evolving rapidly, leading to confusion amidst the vast array 
of choices available in the market. Enterprises commonly encounter and endeavor to overcome many 
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prominent challenges, such as competition, customer loyalty, uncertainty, resources, and 
globalization(Conner, 2013).A study was conducted using a survey research method to determine the 
level of Design Thinking awareness among selected Latvia companies. The research also investigated 
whether these companies were actively involved in Design Thinking-led innovations. Of 1600 randomly 
selected respondents from companies in Latvia, 374 responses were received.The findings indicate that 
most respondents (over 60%) perceive Design Thinking as a trendy concept rather than a valuable 
addition to Innovation. Most companies prioritize short-term business decisions and cost reduction 
rather than embracing Design Thinking to unlock Innovation and ensure continuous value creation. The 
study recognizes that corporate leaders face challenges in fostering Innovation, as evident from the 
"Innovation knowledge gap" illustrated in Figure 2. It highlights the difficulties leaders encounter when 
implementing innovative practices within their organizations. 
. 

 
   Figure 2. Innovation knowledge gap(Kumar & Whitney, 2007)  
 
Design thinking can significantly impact enterprise value creation, ultimately driving business growth. As 
a result, this research emphasizes understanding the awareness of design thinking, its potential 
advantages, and how it can benefit businesses within the county of Latvia. Regarding the study, the data 
was collected through the responses from a randomly selected sample of real businesses. Design thinking 
is driving growth and profitability for companies in the UK. However, there is still a significant need for 
both private and public sectors to undertake substantial efforts in the realm of Design(European 
Commission, 2015).The general conclusion reveals a significant lack of awareness regarding Design 
thinking within enterprises. Incorporating design thinking as a catalyst for Innovation is crucial, 
ultimately creatingcustomer value. The extent of value generated by a company directly correlates with 
its growth. We possess abundant data to analyze and predict consumer behaviors in the present 
era.Consequently, when designing any product or service, it is imperative to consider consumers' needs, 
behaviors, and aspirations. By doing so, businesses can pave the way for success.The study pertains 
explicitly to Latvia, a Northern European country, where most companies adhere to traditional business 
practices without much emphasis on value addition. Conducting a similar study encompassing other 
countries of comparable size to Latvia would be beneficial in validating the findings and potentially 
providing further insights. 
 
2.7 Design thinking for Innovation: Composition, consequence, and contingency(Nakata & Hwang, 
2020a). 
Organizations are embracing the design thinking approach more than ever in pursuingInnovation. To 
tackle complex problems, they recognize the importance of employing creative solutions that can be 
achieved by applying design thinking principles(MIT Sloan Rebecca Linke, 2017). Design thinking has 
proven to be a powerful approach for fostering Innovation and problem-solving within large enterprises, 
leading to significant advancements and overall company growth across countless narratives 
(Namdarian, 2019). Visionary CEOs' application of Design Thinking revolutionized the enterprise, 
propelling it toward unprecedented transformation (BrainStation, 2020). The study employs a 
nomological network of design thinking to explore the behavior of broad Design thinking in market 
turbulence situations. The objective is to explore broad Design thinking in challenging market conditions 
(Prof William M.K. Trochim, 2023). The construction of the model and conceptual framework takes place 
against the backdrop of market turbulence. Managerial design surveys validate their efficacy, 
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incorporating Design Thinking to offer a comprehensive perspective on innovations, as depicted in Figure 
3. 
 

 
Figure 3. Conceptual framework(Nakata & Hwang, 2020b) 

 
This study centers on investigating the structure, effects, and adaptability of Design thinking within 
enterprises through the development and empirical examination of a research framework. Specifically, it 
aims to explore the behavior of design thinking in situations characterized by market turbulence. The 
investigation employs a comprehensive nomological network of design thinking, constructing a model 
and conceptual framework tailored to market turbulence conditions. Managerial design surveys are 
conducted to evaluate these constructs, providing a holistic perspective on innovations within Design 
thinking. The primary objective of this study is to examine the structure, impact, and adaptability of 
Design thinking within enterprises through the development and empirical testing of a research 
framework. The study collaborated with a market survey company to gather the necessary data. The 
research focused exclusively on the United States, specifically within industry sectors such as retail, 
agriculture, construction, manufacturing, transportation, telecommunications, and financial services. It is 
important to note that this research is confined to the US region and limited to a specific business domain. 
Therefore, further investigations by expanding the data collection beyond the United States may yield 
different findings and insights. 
 
2.8 The Challenges of Using Design Thinking in Industry– Experiences from Five Large 
Firms(Rauth et al., 2014) 
A research investigation focused on five prominent companies with a five-year history of utilizing Design 
Thinking acknowledges the valuable role of Design Thinking in driving Innovation but could not establish 
conclusive evidence of complete success. The data for this study was obtained through 31 interviews. The 
study identifies and examines seven challenges that act as barriers to implementing Design Thinking in 
two software companies, one healthcare service company, and two consumer product companies. 
However, selecting only five companies for this study appears limited and fails to represent diverse 
business domains. Furthermore, the reliance on 31 interviews may be insufficient to thoroughly analyze 
the patterns of specific challenges associated with each industry. 
Further research is necessary for a more comprehensive understanding, incorporating a mix of large and 
mid-size companies and including a broader representation of product manufacturing companies. This 
additional research will enable a more profound investigation into the various ways of implementing 
Design Thinking, such as adopting it as a cultural aspect, utilizing it as a support function, or integrating it 
as a vital part of incremental development processes. By delving into these specific implementations, the 
research can establish clear links between Design Thinking and the challenges encountered, providing 
insights into how companies have effectively addressed them. 
 
2.9 The Use of Design Thinking in the US Federal Government(Liedtka et al., 2020) 
A collaboration between the University of Virginia's Darden Business School and The MITRE Corporation 
was established to explore the efficacy and significance of Design Thinking in driving Innovation within 
US Federal agencies, aiming to address challenges and enhance the well-being of citizens. The study 
employed surveys and interviews to gather data from various government design-thinking practitioners. 
However, it is worth noting that most of these individuals possessed limited experience in Design 
Thinking, although many had received training from the Office of Personnel Management (OPM). The 
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study encompassed various sectors of the US Federal agencies, including civilian, defense, healthcare, and 
legal domains.Findings from the study indicate that design-thinking initiatives offer tangible benefits to 
federal agencies and citizens. 
Nonetheless, the study recognizes the difficulties associated with measuring the success or impact of 
innovations driven by Design Thinking. It should be acknowledged that the study's scope was limited to 
US federal agencies and data collection predominantly relied on practitioners with relatively less 
experience in Design Thinking. Expanding the study to include a combination of other developed nations, 
such as Germany, Canada, and Russia, for data collection purposes would enhance the robustness and 
conclusiveness of the study's findings. Such an approach would facilitate a broader understanding of the 
role and impact of Design Thinking in public sector organizations across diverse contexts. 
 
2.10 Making It Happen: Legitimizing Design Thinking in Large Organizations (Rauth et al., 2014) 
A qualitative, exploratory investigation conducted on six prominent American and German companies 
explores the initial hurdles encountered during the implementation of Design Thinking. The findings of 
this study highlight a significant obstacle to the perceived legitimacy of Design Thinking within 
organizations. Moreover, the research reveals a generalskepticism regarding the value of Design Thinking 
and its ability to yield measurable outcomes. Ultimately, the study suggests that Design Thinking should 
be integrated into a comprehensive strategy to facilitate socialization and establish its legitimacy among 
organizational managers.While this study acknowledges implementation challenges within the selected 
large-scale organizations, it recognizes that these challenges may not be universally applicable to all types 
of organizations. 
Consequently, it is imperative to conduct further investigations encompassing mid-sized organizations or 
a combination of mid-sized and large companies. Such studies could potentially uncover additional 
implementation challenges or even entirely different ones. Future research should also encompass 
companies from countries other than the United States and Germany to understand the subject matter 
better. 
 
2.11 Innovation indicators throughout the innovation process: An extensive literature 
analysis(Dziallas& Blind, 2019) 
A study conducted to explore the evaluation of innovations draws upon several scientific papers 
published between 1980 and 2015. The primary focus of this study revolves around the initial stages of 
the innovation process. The findings suggest the presence of various indicators that can complement each 
other throughout the entire innovation journey. However, it is noted that there is a greater emphasis on 
process indicators compared to product indicators within the available literature. Additionally, more 
indicators are found in the later stages of the innovation process rather than in the early stages. 
Consequently, researchers express uncertainty regarding identifying precise indicators to evaluate 
innovations effectively. The conclusions of the current study are primarily derived from academic sources 
and the information publicly accessible.It is recommended that future research considers real-world 
product manufacturing companies to gain further insights. Such studies can aid in identifying additional 
indicators of Innovation. Moreover, further analysis can help uncover more indicators relevant to the 
innovation journey's early stages. These indicators can be validated by collecting real-time data from 
various companies. It becomes possible to consolidate a comprehensive set of indicators commonly 
utilized by organizations throughout the Innovation process by conducting extensive research. 
 
2.12 Digital Innovation Units: Exploring Types, Linking Mechanisms and Evolution Strategies in 
Bimodal IT SetupsJ. P. Raabe et al., 2020 
A recent study highlights the importance of Innovation for companies in response to customers' ever-
changing needs. It entails a dual approach: discovering and developing digital innovations as part of a 
Digital Innovation Unit (DIU). The study recommends the establishment of a dedicated DIU connected to 
the core innovation work within the primary organization.Based on qualitative research conducted in 
nine organizations, the study reveals that many companies have implemented a DIU to support and 
facilitate innovation initiatives. However, it also acknowledges specific challenges and conflicts between 
the DIU and the primary organization responsible for executing the work. Consequently, questions arise 
regarding the practicality and actual benefits of the DIU. 
Furthermore, it is essential to note that the study primarily focuses on digital and information technology 
innovations, which may not directly apply to non-digital innovation initiatives. Additionally, the data 
collection process relied heavily on interviews with leaders from DIUs, potentially introducing bias and 
raising concerns about the study's outcomes. Therefore, conducting further research that includes cross-
industry analysis, in-depth case studies, and interviews involving individuals in non-leading positions and 
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those from the central organization directly engaged in innovation activities is necessary to obtain more 
conclusive results. 
 
2.13 Measuring innovative performance: is there an advantage in using multiple 
indicators?Hagedoorn&Cloodt, 2003) 
The study examines various innovation indicators, including research and development (R&D) inputs, 
patent counts, and patent citations toward new products. Data is collected from a sample of 1200 
prominent companies, predominantly operating in high-tech sectors, to gather empirical evidence.  
 

 
Figure 4. Venn diagrams representing the relationship between R&D, patents, and new products in two 

hypothetical industries 
 
The study presented in Figure 4 recognizes the validity and utility of the composite construct formed by 
these four indicators. However, it also highlights a certain degree of statistical overlap among them. 
Future investigations should therefore examine each of these indicators independently rather than 
relying solely on a blended approach to potentially reveal new insights. Additionally, it is advisable for 
further research to explore industries beyond the high-tech sectors to assess the applicability of the 
current indicators in a broader context. 
 
2.14 Tracking US biofuel innovation through patents(Kessler & Sperling, 2016) 
This research delves into Innovation and its correlation with patents as a measure, focusing specifically 
on the biofuel industry in the United States. The findings of this study reveal noteworthy levels of 
innovation activities within the biofuel sector, with a notable decline in such activities as the number of 
patents decreases. Moreover, the research shows that patents indicate technological shifts and overall 
Innovation within a given industry.Furthermore, the study proposes that suitable investments in research 
and development (R&D) activities have the potential to foster overall growth. However, it is essential to 
note that this study solely focuses on the biofuel industry within the United States, thus limiting the scope 
of its analysis of patent data concerningInnovation. Consequently, it is crucial for future investigations to 
explore the connection between R&D expenditures and filed patents across sectors beyond biofuels and 
in countries other than the United States. 
 
2.15 The innovation process of Huawei and ZTE: Patent data analysis(Kang, 2015) 
A research analysis was conducted on patent data from two prominent Chinese companies, namely 
Huawei and ZTE, aiming to evaluate their levels of Innovation. Based on empirical data, the study findings 
indicate that Huaweiis innovative. However, the patent data reveals inconsistencies, casting doubts on 
ZTE's claim as an innovative company. Moreover, the study suggests that Huawei primarily leverages the 
research and development (R&D) outcomes of ZTE.It is worth noting that as a communist country, China 
exerts control and influence over companies like ZTE and Huawei. Given the specific conditions under 
which these companies operate, this factor adds a unique context to the study. 
Consequently, the research scope is limited to two telecom companies within the boundaries of a 
communist country, namely China.To obtain a more comprehensive understanding of the role of R&D 
expenditure and patent filing in overall company growth, conducting a similar study on a global scale 
would be beneficial. A broader perspective can be gained by considering data from telecom companies 
worldwide rather than restricting the analysis to a single country. 
 
2.16 Relation of R&D expense to turnover and number of listed companies in all industrial 
fields(Park et al., 2018) 
According to the research study, it has been found that the top ten listed companies in the world, which 
allocate a more significant portion of their budget towards research and development (R&D) in industrial 
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fields, have experienced substantial financial growth. The study employed correlation and linear 
regression analyses for analyzing the data and drawing meaningful conclusions. 
The study's findings indicate a positive relationship between R&D expenditure and financial performance, 
suggesting that companies that invest significantly in R&D are more likely to witness an increase in their 
turnover and ultimately become publicly listed. This correlation highlights the potential benefits of 
prioritizing research and development activities within the industrial sector. 
However, it is essential to note that the study's scope was limited to industrial companies and listed 
entities only. Therefore, it is crucial to consider the limitations of these findings. Additional research 
should be conducted to examine companies operating in other sectors or those that are not publicly 
listed. Such studies may provide a more comprehensive understanding of the association between R&D 
spending and financial growth, revealing potential variations or contrasting outcomes across different 
industries and company types. 
 
2.17 Sustainable business modeling: The need for innovative design thinking(He & Ortiz, 2021) 
By reviewing relevant literature and analyzing a real-world case, this research study investigates the 
impact of Design Thinking on developing sustainable business models within organizations. Examining 
Figure 5 reveals that while a limited number of methods may demonstrate effectiveness in this area, the 
majority do not yield comparable outcomes. 
 

 
 

This paper introduces a validated framework driven by Design Thinking, highlighting the importance of 
applying this approach to foster sustainable business model innovation. A real-time case study supports 
the framework's effectiveness, while the research draws upon publicly available literature. It is important 
to note that the validation process solely focuses on one case study. Nevertheless, conducting additional 
research that evaluates multiple case studies is expected to yield intriguing results, providing a more 
comprehensive understanding of the topic. 
 
2.18 The perceived relevance of design thinking in achievinginnovation goals The individual 
micro foundations perspective(Magistretti et al., 2022) 
In this research study, the perspectives of 197 Italian managers were examined to investigate the role of 
Design Thinking in attaining innovation objectives. The results indicate that managers associate a fresh 
set of goals with Design Thinking, deviating from the traditional notion of a user-centered practice aimed 
at generating creative solutions. The diverse interpretations of Design Thinking suggest that managers 
from various organizational functions and hierarchical levels establish internal consensus regarding the 
goals expected from implementing design thinking.It is important to note that the coexistence of multiple 
goals achievable through design thinking may lead to disillusionment, frustration, and conflict within 
different functions or levels of newer organizations that adopt this approach. The understanding and 
interpreting DesignThinking goals are contingent upon each company and its experience with adopting 
Design Thinking.It is worth mentioning that this research solely focused on data gathered from Italy, a 
country known for its robust design culture. Therefore, future studies should encompass firms from 
different countries and settings, considering their specific organizational functions (e.g., design-based, 
service-oriented, production-grounded, etc.). By doing so, a broader perspective can be gained on the 
implications and outcomes of implementing Design Thinking across diverse organizational contexts. 
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2.19 Sustaining Thai Government Agency Innovation through Design Thinking Learning 
Effectiveness(Promsiri et al., 2022) 
By implementing action research, this research delves into the effectiveness of Design Thinking-led 
innovations in the Thai public sector. The study applies the Design Thinking model developed by the 
HassoPlattner Institute of Design at Stanford University, known as the Stanford d.school. By addressing 
the existing gap between knowledge and practice with the efficacy of the Design Thinking methodology 
for fostering Innovation within the public sector, the study aims to shed light on its potential benefits.The 
research recognizes that while Design Thinking education has shown promising results in promoting 
government innovation, its application and impact have primarily been explored within a limited scope. 
Specifically, the study examines ten agencies within the public sector, highlighting the need for future 
investigations to encompass a broader range of government organizations. Expanding the research scope 
can give a more comprehensive understanding of the effectiveness of Design Thinking across different 
public agencies. 
Furthermore, it is crucial to acknowledge that the Stanford University model is just one among many 
Design Thinking frameworks available. While this study concentrates on the Stanford d.school model, 
future studies need to explore the effectiveness of Design Thinking by considering a diverse array of 
alternative models. By investigating and comparing various Design Thinking approaches, a more nuanced 
understanding of their relative strengths and weaknesses can be obtained, providing valuable insights for 
future applications in the public sector. 
 
2.20 Design Thinking Applied to Home Textiles Innovation: A Case Study in an Elderly Centre in 
Hong Kong(Yao & Li, 2022) 
This research study focuses on a case study of theTWGHs(Tung Wah Group of Hospitals), which is 
recognized as the largest charitable non-governmental organization in Hong Kong. The primary objective 
of this case study is to showcase how design thinking can be effectively applied to design and develop an 
innovative solution for elderly care in elderly centers. 
By employing the design thinking methodology, this study highlights the significance of understanding 
the needs and perspectives of older people. It highlights the significance of empathy in the design process, 
allowing researchers and designers to gain deep insights into the experiences and challenges faced by 
elderly individuals. By adopting this empathetic stance, researchers can discover solutions that are more 
likely to meet the unique requirements of the target users.The case study conducted at TWGHs 
demonstrates the successful application of the design thinking approach in designing a solution 
specifically focused on textiles. The positive outcome of this study suggests that design thinking can 
effectively address the needs of older individuals in the context of textile-related products. Future 
research should consider exploring multiple product categories beyond textiles to enhance further the 
applicability and generalizability of the design thinking approach. By expanding the focus to include 
various aspects of elderly care, researchers can uncover exciting results that may lead to innovative 
solutions in other domains. Additionally, while the case study at TWGHs provides valuable insights, it is 
essential to conduct similar research involving multiple organizations, thus ensuring a more 
comprehensive understanding of the potential applications and benefits of Design thinking in elderly 
care. 
 
2.21 The contribution of Design Thinking to the R of R&D in technological Innovation 
The study centers around an electronics company that adopts a design approach called Proxemics. The 
research conducted at the company's design center aims to visualize the emerging connections between 
individuals (people), technology (objects), and the surrounding environment (spaces).While emphasizing 
the importance of a human-centered and experimental approach in Design Thinking, the study 
acknowledges that the Proxemics logic and tools differ slightly from the traditional methods commonly 
employed in Design Thinking. Nevertheless, the selected company for this study has demonstrated 
remarkable achievements and secured significant patents through its innovative endeavors. The data for 
this study were derived from interviews conducted with internal customers of the design center rather 
than end users. However, it is essential to recognize that using a single case study introduces limitations 
regarding the reliability and validity of the findings. It would be intriguing to validate its appropriateness 
and usefulness in other research projects beyond technology, to broaden the scope and enhance the 
credibility of Design Thinking. For instance, One explores how the Proxemics approach, which focuses on 
interactions and human sensory experiences, can contribute to product innovation in diverse domains. 
Further research endeavors can shed additional light on how integrating human-centeredness and 
experimentation augments the value of Design Thinking in various research domains. 
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2.22 The role of design thinking in Big Data innovations(Pham et al., 2022) 
The qualitative research in this study focuses on three specific company cases: TIM & Olivetti Solutions, 
Maths&Sport, and Neosperience. The primary objective is to investigate the role of Design Thinking in 
driving innovations related to Big Data within these companies. By examining these cases, the paper aims 
to shed light on the potential impact of Design Thinking on Big Data innovations.The paper introduces a 
process model that combines Design Thinking with a Big Data-based innovation process to understand 
the subject matter comprehensively. The model, depicted in Figure 6, demonstrates how integrating 
Design Thinking can enhance innovation efforts, cultivate agile mindsets, and inspire managers to foster a 
culture of Innovation. Ultimately, the paper asserts that Design Thinking is instrumental in unlocking the 
potential of digital technologies, particularly Big Data, within organizations. 
 

 
Figure 5. A process model combining big data-based innovation process with design thinking 

 
It is important to note that the study solely focuses on companies in Italy, specifically targeting small 
companies. While the findings offer valuable insights into the part of Design Thinking in the context of Big 
Data innovation, further research is necessary to validate the authenticity of the process model and the 
significance of Design Thinking across a broader range of global companies. Future research endeavors 
can corroborate and enhance our understanding of the relationship between Design Thinking and Big 
Data-driven innovations by conducting a detailed analysis involving numerous multinational 
organizations. 
 
2.23 Entrepreneurial ways of designing and designerly ways of entrepreneuring: Exploring the 
relationship between design thinking and effectuation theory(Klenner et al., 2022) 
This qualitative study conducted in-depth interviews with 41 designer founders to explore and shed light 
on the intricate relationship between the behavioral practices of design thinking and its cognitive 
principles of effectuation. The study's primary objective was to provide empirical insights and develop a 
theoretical perspective regarding this relationship. Figure 7 depicts the graphical representation of the 
research findings and the connections between effectuation principles and design thinking. 
 

 
Figure 6. Relationships between design thinking practices and effectuation principles 



Journal of Computational Analysis and Applications                                                                             VOL. 33, NO. 5, 2024                           VOL. 33, NO. 2, 2024 

 

 

                                                                                 833                                                                  Sanjeev Singh et al 819-841 

The study's findings emphasize the significant role of Design thinking in facilitating high-uncertainty 
innovations. It demonstrates that design thinking is particularly effective in driving entrepreneurial 
Innovation and fostering the creation of new ventures. The research also proposes a reciprocal 
relationship between design thinking and effectuation theory, suggesting that they mutually influence and 
reinforce each other in the entrepreneurial process. The research data in this study is limited to designer 
founders who are experts in the domain of Design Thinking. Consequently, individuals from non-design 
backgrounds were excluded from the current study scope. However, it is worth acknowledging that non-
designers possess unique perspectives and thinking patterns that may differ from those of designers. 
Therefore, conducting further research that includes non-designers data on new venture creation could 
yield intriguing and valuable insights. Expanding the study to include a mix of designers and non-
designers would provide a more comprehensive understanding of the relationship between design 
thinking and effectuation theory.  
 
2.24 Innovation in the Era of IoT and Industry 5.0: Absolute Innovation Management (AIM) 
Framework(Aslam et al., 2020) 
This study employed an integrated literature review methodology to examine existing literature on 
innovation management systematically. The objective was to develop and propose an"Absolute 
innovation management" frameworktailored to the IoT and Industry 5.0 era. Industry 5.0 envisions the 
dissolution of barriers between the physical and virtual realms. 
The "Absolute innovation management" framework, as illustrated in Figure 8, places significant emphasis 
on integrating Design Thinking principles. By adopting this approach, the proposed framework 
establishes a strong connection between the innovation ecosystem and corporate strategy. The aim is to 
make Innovation more user-centered, aligning it with human needs and preferences while ensuring its 
viability for businesses and technical feasibility.  
 

 
 

While the "Absolute innovation management" framework addresses the gaps in most publicly available 
innovation frameworks, its practical applicability remains uncertain. An empirical study involving 
multiple organizations and their innovation activities is advisable to gain further insights into its real-
world adoption. Such a study would shed light on the actual utilization and effectiveness of the 
framework in practice. 
 
2.25 A user-centred design framework for mHealth(Farao et al., 2020) 
The proposed study introduces an "adapted framework" that integrates the Information Systems 
Research (ISR) framework and design thinking. Figure 9 illustrates the ISR framework, which draws upon 
the principles of Design and behavioral science and is a valuable tool in information systems for 
promoting Innovation. The study combines two existing user-centered design methods to enhance the 
design process of mHealth apps. As a practical demonstration of the framework, a mobile application 
(mHealth app) is redesigned to interpret the results of a skin test for latent tuberculosis infection. This 
app redesign not only aids in tuberculosis detection but also reduces the need for potential patients to 
make multiple visits to healthcare facilities. 
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It is important to note that this study focuses solely on South African countries and involves a limited 
number of participants: ten students and ten healthcare workers. Because of the busy schedules of 
healthcare workers in their routine work, their involvement in the study was minimal. The relatively 
small sample size and limited engagement of participants highlighted the need for further validation of 
the adapted framework and its practical implementation. It would be intriguing to explore the 
framework's effectiveness by involving larger audiences and encouraging active participation from 
healthcare workers across multiple countries beyond South Africa. Such an expanded scope would 
provide valuable insights into the framework's broader applicability and utility. 
 
2.26 Patent statistics: A good indicator for Innovation in China? Patent subsidy program impacts 
on patent quality(Dang &Motohashi, 2015) 
A study conducted in China has revealed a correlation between patent count, research and development 
(R&D) investment, and financial output, indicating that patent statistics can serve as an informative 
indicator of Innovation in China. However, it is essential to note that the quality of patents has shown 
signs of deterioration, leading to numerous questions. This decline in patent quality can be attributed to a 
significant 30% increase in patent counts, driven primarily by government policies.The study highlights 
that the government's subsidy programs have boosted the number of patents filed and increased R&D 
expenditures among large and medium-sized Chinese enterprises. It indicates that government support 
has had a tangible impact on stimulating innovation activities. However, the study does not delve into the 
broader implications of these policies on overall Innovation. 
Further research is required to gain a more comprehensive understanding of the effects of government 
subsidies on Innovation. This research should expand its focus beyond local patent subsidy programs and 
examine the global context. By exploring data from different regions and countries, a more nuanced 
picture may emerge, shedding light on whether the observed trends hold universally or are specific to 
China's unique circumstances. 
 
2.27 Innovation Driven Enterprise, Sustainable Business and Firm Financial 
Performance(Rijanto, 2018) 
A comprehensive study investigated the relationship between Research and Development (R&D) 
spending and Innovation among Indonesian companies. The research focused on companies that had 
been actively operating in the business sector for a minimum of 34 years and had maintained low levels 
of debt. By examining Indonesia's emerging market, the study uncovered a positive correlation between 
the R&D expenses of innovation-driven companies and their financial performance.The research findings 
highlighted the significance of R&D investments in driving Innovation and subsequently impacting a 
company's financial performance. The positive correlation between R&D expenses and financial 
performance implies that companies that allocate resources to R&D initiatives are more likely to 
experience improved growth and profitability. It suggests that R&D activities play a crucial role in 
stimulating Innovation, enhancing competitiveness, and ultimately contributing to the overall success of 
Indonesian businesses operating in the emerging market.To further enrich our understanding, it would 
be valuable to expand the scope of research to include a broader range of developing countries. By 
examining data from various developing nations or even combining datasets from developed and 
developing nations, we can gain additional insights into the impact of R&D spending on a company's 
growth trajectory.  
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2.28 Monopoly capital and Innovation: an exploratory assessment of R&D effectiveness(Lambert, 
2020) 
According to the research findings, it has been observed that prominent companies in the United States 
allocate substantial financial resources towards research and development (R&D) endeavors. This 
proactive approach to Innovation favors these corporate entities' share prices and overall profits. 
Investing in R&D allows companies to develop new products, technologies, and processes, enhancing 
their competitiveness and generating positive returns for their shareholders. 
However, the research also reveals a contrasting or potentially negative impact regarding job creation 
and the nurturing of small businesses. Despite the positive influence on corporate performance, the 
findings indicate that there might be challenges or limitations regarding employment opportunities and 
the formation of small enterprises. It could be due to various factors, such as the nature of R&D activities 
that may require specialized skills or automation, resulting in reduced demand for labor. Additionally, the 
financial resources allocated to R&D by large companies might divert funding away from other areas, 
potentially hindering the growth of small businesses that heavily rely on external financing.It would be 
valuable to conduct similar research in other developed countries, developing countries, or a combination 
of both to gain a more comprehensive understanding of this phenomenon. By examining diverse contexts, 
we can uncover nuances and identify potential factors contributing to differing outcomes. These 
comparative analyses may help policymakers, investors, and businesses make informed decisions 
regarding R&D investments, considering the potential trade-offs and implications for job creation and 
small business development in different regions and economic environments. 
 
2.29 Assessing the Status of Autonomous Vehicles Innovation Using Patent Data(Traore, 2020) 
The primary objective of this study is to thoroughly evaluate the existing state of autonomous vehicle 
(AV) innovations within the US market. Transportation companies are undergoing a remarkable 
transformation fueled by the anticipated adoption of autonomous vehicles. This paradigm shift has led to 
a significant surge in autonomous automobile patents approved by the United States Patent and 
Trademark Office (USPTO) since 2010.Remarkably, the number of approved patents in this field has 
witnessed a staggering growth rate. Between 2010 and 2018, the number of patents increased nearly 
eighteenfold, soaring from a mere 27 to an impressive 516. These numbers underscore the rapid pace of 
technological advancements and the increasing focus on AV innovations in recent years.However, it is 
crucial to acknowledge that this study aims to delve beyond the realm of autonomous vehicles and 
explore the correlation between Innovation and patents in industries beyond this specific domain. The 
research will extend its investigation to encompass various sectors and countries, recognizing the 
broader landscape of intellectual property and its relationship with Innovation worldwide.This 
comprehensive analysis seeks to understandpatent's broader impact and significance on innovative 
activities across different industries and countries. This broader perspective will provide valuable 
insights into the evolving dynamics of technological advancements and the role of intellectual property in 
driving Innovation globally. 
 
3. CONCLUSION 
The evolution of design thinking has transformed its role from a mere stylistic approach to a critical 
component of business processes, ultimately leading to business transformation. The ever-changing 
external landscape, characterized by market demands, intense competition, product differentiation, 
evolving financial requirements, economic cycles, global competitiveness, and shifting social and 
environmental awareness, necessitates continuously exploring new methods and tools. Design thinking-
led innovation has emerged as a crucial factor for organizations to maintain competitiveness in today's 
rapidly changing business environment. Industry leaders such as Apple, Microsoft, Disney, and IBM have 
witnessed firsthand the power of Design thinking-driven innovation and its holistic application, enabling 
them to succeed and gain a competitive edge. Its impact extends beyond the corporate sector to academia 
and nonprofit organizations, leading to the establishment of various courses and certifications. Successful 
case studies validate the effectiveness of design thinking, Innovation, and research and development 
strategies in revitalizing market position and driving profitability. 
Nevertheless, organizational barriers pose challenges to collaboration and Innovation. To remain 
profitable, enterprises must embrace Innovation and integrate it with design-led approaches. This 
literature review underscores the importance of integrating Design thinking-led Innovation in enterprises 
to secure a competitive advantage. It identifies research gaps related to collaboration and integration, 
highlights the impact on business growth and profitability, explores different approaches and 
frameworks, and calls for standardized methods to measure effectiveness. The capability for Innovation 
plays a pivotal role in overall business success and adapting to market challenges. Design thinking-led 
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innovation is a powerful tool for fostering creativity, driving growth, and navigating the dynamic business 
landscape. This paper contributes to understanding its significance and highlights areas for future 
research. 
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